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A world of exciting possibilities

Fixed goes faster

Broadband goes mobile

Broadband moving forward

Broadband in the society
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Broadband benefits society
Individuals, enterprises and governments

Social

Industrial growth

New business

opportunities 

Entertainment 

Personal 

efficiency

Sustainable 

society 

Government 

efficiency 

Enterprise 

efficiency 

Universal need for services & efficiency gain
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Broadband benefits society

10% of British Telecom employees work from home 

or from offices with remote access, which has reduced 

travel with approx. 69 million miles per year.

An efficiency benefit of 12% has been 

measured for Swedish enterprises having 

broadband access above 2 Mbit/s.

Average days of illness for children 

was reduced with 50% with telemedicine 

in a 400 week trial in New York.

All 16 regions of Germany has introduced 

a digital tax declaration system, saving 

more than10 million Euro per year.



Top right       

corner  for        

field

customer or 

partner logotypes.     

See Best practice 

for example.

Slide title 

40 pt

Slide subtitle 

24 pt

Text

24 pt

5

20 pt

© Ericsson AB 2008 Commercial in confidence Broadband Everywhere 2008-08-196

Source: 3UK (Sep 2006),  KDDI (Feb 2007), IFPI (Jan 

2008), Blizzard (January 2008), YouSpace (Feb 2008), 

Apple (Jan 2008)

A new generation of entertainment and 

socializing

On average, 100 million 
clips are watched on 
YouTube every day. 70 
million videos hosted on site 
and 3 million channels.
The Evolution of Dance has 
been viewed over 88 million 
times

MySpace attracts over 110 million 
active users worldwide. 50 million 
messages are sent , 8 million images 
are posted and 60,000 videos are 
uploaded each day

Second Life claims over 12 million 
registered users, $7 million real 
money is spent on virtual goods on 
the site every day

Driven mainly by òDigital nativesò

World of Warcraft, the 

subscription-based 

online game, has more than 10 

million players

More than 4 billion songs, 

125 million TV shows

and 7 million movies 

have been purchased 

from iTunes Store

Users of 3UKôs SeeMeTV and 

O2 UKôs LookAtMe 

have paid for more than 

32 million downloads 

since launch

http://www.youtube.com/watch?v=dMH0bHeiRNg
http://www.youtube.com/watch?v=dMH0bHeiRNg
http://www.myspace.com/
http://www.secondlife.com/join/?u=8ee96cdcd886410e83d4133c6475eb36
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ñI want my Internet everywhere!ò
Consumer voices

Source: ConsumerLab Internet Frontiers Module 2007; 5 countries; 5 000 respondents (internet users)

50% says: ñHaving 

high speed Internet 

everywhere is 

important to meò

40% watch less 

traditional television now 

than in the past

48% agrees: 

ñComputers without an 

Internet connection 

have no valueò

82% use Internet 

several times a day. 
(96% at least once a day)
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Broadband comes in many flavors

xDSL

Fiber (PON & P2P) 

Fiber/VDSL2

WiMAX

òFixed Mobile

HSPA/LTEò

Satellite/Terrestrial

Unlicensed 

(WiFi, etc)

Others

Cable (DOCSIS2      3)

Fixed

access

Fixed/nomadic

wireless

Mobile

access

WCDMA/HSPA

LTE

CDMA2000 

EVDO

GSM/EDGE

Mobile WiMAX
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A world of exciting possibilities

Fixed goes faster

Broadband goes mobile

Broadband moving forward

Broadband in the society


